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PRINT-STATION GENERAL TERMS AND CONDITIONS 2026

Version: 2026 - English translation of the definitive Dutch master version

These General Terms and Conditions have been prepared for the Print-Station business model: the sale, printing and personalisation of 
clothing, merchandise and related products, particularly at events and temporary sales locations. They also contain specific provisions 
for agreements with event organisers.

Important: this document is a tailored legal draft and is intended to be reviewed before use by a lawyer specialising in Dutch and 
international contract and consumer law. Mandatory consumer rights are not excluded by these Terms and Conditions. In accordance 
with Article 28, the Dutch text is the master version.

Article 1 - Definitions
1. Print-Station: the business operating under the name Print-Station that sells, personalises and/or prints products and/or provides 
services. Its full legal/trading name, registered office details, Chamber of Commerce number, VAT number and contact details are stated 
on quotations, order confirmations, the website and/or sales documentation.

2. Customer: any natural person or legal entity that enters into an agreement with Print-Station or purchases a product from Print-
Station.

3. Consumer: a natural person acting for purposes outside their trade, business, craft or profession.

4. Business Customer: any Customer acting in the course of a trade, business or profession.

5. Organiser: any natural person or legal entity that organises, facilitates or operates an Event, or invites, contracts or permits Print-
Station to operate at an Event.

6. Event: any fair, sporting event, tournament, festival, market, congress, promotional activity or other temporary location at which 
Print-Station offers, personalises or sells products.

7. Custom Product: any product manufactured or personalised according to a Customer's choice or specification, including printing with 
a name, number, text, image, logo, colour combination or other individual characteristics.

8. Merchandise: clothing, textiles, accessories, drinkware, bags, souvenirs and other items offered or personalised by Print-Station.

9. In Writing/Written: communication by letter, email, quotation, order confirmation, WhatsApp or another electronic means of 
communication whose content can be stored and reproduced.

Article 2 - Applicability and formation of the agreement
1. These General Terms and Conditions apply to all offers, quotations, agreements, sales, deliveries and activities of Print-Station, unless 
expressly agreed otherwise in Writing.

2. Specific Written agreements in a quotation, order confirmation or event agreement prevail over these General Terms and Conditions 
in the event of conflict.

3. Print-Station shall make these Terms and Conditions available before or when the agreement is concluded in a manner that enables 
the other party to review them and, where applicable, save them.

4. Unless the law prescribes a specific form, an agreement may be concluded either in Writing or orally. Oral commitments by an 
Organiser concerning essential Event facilities may form part of the agreement. Print-Station may prove the existence and content of 
such commitments by any evidence permitted by law.

5. The applicability of general terms and conditions of a Business Customer or other business counterparty is expressly rejected unless 
Print-Station has agreed to their applicability in Writing.

6. If any provision is void, voidable or otherwise unenforceable, the remaining provisions shall remain in force as far as possible. Where 
possible, the parties shall replace the relevant provision with a valid provision that most closely reflects its purpose and intent.

Article 3 - Offers, examples and information
1. Offers and quotations are non-binding unless a period of validity or binding nature is expressly stated.

2. Images, designs, samples, mock-ups, presentations, demonstration models, colour displays and product examples are indicative. 
Minor deviations resulting from screen display, material, production, textile structure, production batch or printing technique are 
permitted insofar as the delivered product does not materially differ from what could reasonably be expected.

3. Obvious writing, calculation, pricing and publication errors do not bind Print-Station if the Customer could reasonably have 
understood that an error had occurred.
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Article 4 - Range and freedom in merchandise
1. Print-Station determines which types, models, brands, colours, materials, qualities, sizes and versions of Merchandise it offers, 
personalises or prints, unless expressly agreed otherwise in Writing in advance.

2. Images, examples, presentations, proposals, samples and previous collections illustrate the concept and do not guarantee that 
exactly the same items will be available at an Event or at a later date.

3. Print-Station may change its range before or during an Event and may replace products with other items it considers suitable, 
including due to limited supplier stock, delivery times, availability, price changes, quality, technical printability, expected demand or 
commercial considerations.

4. A substitution or change in range does not constitute a breach unless it violates an expressly agreed Written exclusive product or 
brand obligation.

5. Print-Station determines the stock quantities it considers commercially responsible and, unless otherwise agreed in Writing, is not 
obliged to keep unlimited stock of every item, size, colour or version.

Article 5 - Personalisation and order information
1. Before production, the Customer is responsible for checking all personalisation information supplied or approved, including name, 
text, spelling, number, size, colour, position and selected design.

2. Print-Station may rely on the accuracy of information supplied or approved by the Customer.

3. An error resulting directly from incorrect information supplied or approved by the Customer is not a production error by Print-
Station.

4. Once production of a Custom Product has started, modification or cancellation may be technically or economically impossible. Any 
modification is possible only if Print-Station agrees and may result in additional costs.

5. For on-site personalisation, the Customer may be asked to check the design on a screen, order form or orally. The Customer's 
approval constitutes authorisation to produce the item in accordance with that information.

Article 6 - Custom products, returns and right of withdrawal
1. Personalised products are manufactured according to the Customer's specifications and, after correct performance, cannot be 
exchanged or returned solely because the Customer changes their mind, supplied the wrong size or choice, or imagined a result 
different from the approved specification.

2. Insofar as a statutory exception to the right of withdrawal applies to goods made to the Consumer's specifications or clearly 
personalised, there is no statutory right of withdrawal for those products. Print-Station shall inform Consumers accordingly where 
required by law.

3. For sales completed entirely at the physical Event location, there is no general statutory right to return a correctly supplied product 
solely because the Customer has changed their mind, except where mandatory law provides otherwise.

4. This Article never restricts mandatory Consumer rights where a product is genuinely defective or does not conform to the agreement.

Article 7 - Transfer printing, press marks and technical tolerances
1. With transfer printing and comparable heat processes, minor temporary effects may be visible immediately after production, such as 
a light press mark, the outline of the transfer or carrier area, differences in gloss, minimal discolouration, moisture marks or a slightly 
visible edge.

2. Such minor effects are inherent in the production process and do not in themselves constitute a defect where they remain within 
what is reasonably customary for the material and technique.

3. Light press or transfer marks may diminish or disappear after wearing, airing and/or one or more correct washes. A minimal 
temporary mark, press impression, show-through or transfer outline therefore does not in itself entitle the Customer to a refund, price 
reduction, replacement or damages.

4. The Customer must follow the washing and care instructions provided by Print-Station or the manufacturer. Damage caused by 
incorrect washing, drying, ironing, chemical treatment or other improper care is not the responsibility of Print-Station, insofar as 
permitted by law.

5. A genuine production error may include, among other things, printing that substantially detaches without an external cause, is 
materially incorrectly positioned, personalisation that Print-Station demonstrably performed incorrectly, or a product that otherwise 
fails to conform to the agreement.

6. Insofar as legally permitted and reasonable, Print-Station shall be given the opportunity to inspect a complaint and the relevant 
product and to offer an appropriate statutory remedy.
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Article 8 - Colours, materials and sizes
1. Colours displayed on screens, digital proofs and prints may differ. An exact colour match is guaranteed only where expressly agreed in 
Writing in advance and technically possible.

2. Textiles and Merchandise may show minor differences between manufacturers or production batches in dimensions, shade, texture, 
weight or finish.

3. Size indications such as S, M, L and XL depend on the manufacturer. Where fitting options or size charts are available, the Customer 
remains responsible for the final size choice unless Print-Station demonstrably supplies a size other than the one ordered.

Article 9 - Supplied materials, Event logos, trademarks and rights
1. The Customer warrants that it is entitled to have all names, logos, images, photographs, texts, trademarks and other materials 
supplied by it used for the requested production.

2. Insofar as legally permitted, the Customer indemnifies Print-Station against third-party claims arising from unauthorised use of 
material supplied by the Customer.

3. Print-Station may refuse an order if there is reasonable doubt concerning rights, legality, safety or technical feasibility.

4. Designs, concepts, templates, illustrations and production methods developed by or for Print-Station remain the property of the 
relevant rights holder unless transferred in Writing. Payment for a printed product does not automatically transfer copyright or source 
files.

5. If an Organiser invites, contracts or permits Print-Station to operate as a merchandise, personalisation or sales stand at an Event and 
supplies Print-Station with logos, names, figurative marks, corporate identity elements or other distinctive signs of the Event and/or an 
association, federation, club or organisation involved in the Event, expressly permits their use, or promises in advance that Print-Station 
may use them for Merchandise and promotion relating to the Event, such permission shall, insofar as the Organiser is authorised to 
grant it, also include use on Merchandise offered during that Event and in directly related sales and promotional communications by 
Print-Station.

6. For the permitted use referred to in paragraph 5, Print-Station shall not owe any separate licence fee, royalty, additional commission 
or other payment in addition to the commission or fee already expressly agreed, unless such additional payment was clearly and timely 
communicated to Print-Station in advance and expressly accepted by Print-Station in Writing.

7. Before Print-Station prepares designs, stock, production or promotion for the Event, the Organiser must inform Print-Station in 
Writing of restrictions applying to the use of Event, association, federation or organisational logos, including approval procedures, 
licence terms, mandatory suppliers, prohibited product categories or additional fees. If the Organiser knows or reasonably ought to 
understand that Print-Station intends to use such logos as part of its announced merchandise concept and does not timely state that 
such use is prohibited, restricted or subject to additional conditions or fees, Print-Station may, in its contractual relationship with the 
Organiser, reasonably assume that the Organiser has no objection to the announced use, insofar as the Organiser itself is authorised to 
permit such use. Mere absence of an objection does not create an intellectual-property right or licence where the Organiser lacks 
authority to grant one. If restrictions are communicated only after prior permission, a promise, reasonably induced reliance or the 
commencement of preparations, the parties shall consult about the consequences and Print-Station's reasonable costs already incurred.

8. Print-Station may not use a logo or trademark if it knows or reasonably ought to understand that the Organiser is not authorised to 
permit its use. The Organiser warrants that permissions and materials supplied by it fall within its authority and, insofar as legally 
permitted, indemnifies Print-Station against claims directly resulting from an incorrect representation of that authority.

9. The parties acknowledge that use of the name and logos of the relevant Event and, where permitted, its associated association, 
federation, club or organisation may be an essential element of the recognition, perceived authenticity, promotional value and 
commercial attractiveness of the Merchandise and therefore of Print-Station's business model at the Event. Such use may also support 
the visibility and promotion of the Event and the organisation concerned. However, without the required authority, Print-Station shall 
not use wording or indications that legally and incorrectly suggest that a product is officially licensed, certified or approved by a 
trademark owner.

Article 10 - Prices and payment in consumer sales
1. Prices stated to Consumers include legally applicable VAT unless the circumstances unambiguously indicate otherwise and this is 
legally permitted.

2. At Events, payment is generally due immediately upon ordering unless otherwise agreed.

3. Print-Station may offer customary payment methods and may restrict certain payment methods for operational or security reasons, 
insofar as legally permitted.

4. Payment is deemed completed when received or confirmed by Print-Station or its payment service provider.
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Article 11 - Business payment and collection
1. Business invoices must be paid within the period stated on the invoice or agreement. If no period is stated, payment is due within 14 
days of the invoice date.

2. In the event of late payment, after default has occurred the Business Customer owes statutory commercial interest and reasonable 
extrajudicial collection costs insofar as legally permitted.

3. Print-Station may require a deposit, security, advance payment or payment guarantee for business orders.

4. Print-Station may suspend performance if amounts due are not paid, insofar as permitted by law.

Article 12 - Delivery and collection
1. At Events, products are produced and supplied immediately where possible. Stated production or waiting times are indicative unless 
expressly agreed as a strict deadline.

2. Crowds, technical circumstances, safety measures, product availability and dependence on third parties may affect production time.

3. If a product must be collected or shipped later, separate arrangements shall be made.

4. Risk in a physical product passes in accordance with applicable law. Mandatory Consumer rules remain applicable.

Article 13 - Complaints
1. The Customer is requested to report a visible deviation to Print-Station as soon as possible after discovery and to retain the product 
for inspection.

2. A Business Customer must report a complaint in Writing, with sufficient reasons, within a reasonable time after discovery. Consumers 
always retain their statutory complaint and conformity rights.

3. Submitting a complaint does not automatically suspend a payment obligation except where mandatory law provides otherwise.

4. If a complaint is justified, Print-Station shall provide the remedy to which the Customer is entitled under the agreement and 
applicable law. Where legally permitted, Print-Station may first offer repair or replacement before a refund becomes applicable.

Article 14 - Participation in Events: essential location conditions
1. Print-Station's participation in an Event and its ability to carry out its activities properly, both commercially and technically, are 
expressly dependent on the location conditions and facilities specified in advance by Print-Station and/or agreed with the Organiser.

2. The Organiser is responsible for making the agreed facilities available on time, completely and properly throughout the required set-
up, opening and dismantling periods.

3. All essential requirements communicated by Print-Station in advance, orally or in Writing, and confirmed, accepted or promised by 
the Organiser orally or in Writing form part of the agreement. The absence of a separately signed document does not affect a 
demonstrable agreement insofar as applicable law does not require written form.

4. Unless expressly agreed otherwise, essential location conditions include at least:

a. a commercially suitable, clearly visible stand location that is easily accessible to visitors, in or directly adjoining the area where other 
relevant commercial exhibitors, merchandising and sales stands are located;

b. at least the stand area agreed in advance, fully and freely usable for the stand, equipment, stock, staff and Customers;

c. a covered, dry, weather-resistant location suitable for Print-Station's equipment and activities;

d. sufficient, safe and reliable electrical supplies in accordance with the technical requirements specified by Print-Station in advance;

e. a stable and reliable internet connection, preferably exclusive to Print-Station or adequately technically protected from visitor traffic;

f. a functioning wired Ethernet/LAN connection at or in the stand, to which Print-Station can directly connect its own router, 
computer, POS system or other equipment by network cable. A public, shared or visitor-accessible Wi-Fi network is not an equivalent 
substitute unless Print-Station has expressly agreed to that deviation in Writing in advance;

g. adequate security for the stand, equipment, stock, products and other property, including security outside opening hours where 
agreed or reasonably necessary;

h. the agreed access passes, accreditations, loading and unloading facilities, parking and logistical access and sufficient set-up and 
dismantling time;

i. compliance by the Organiser with safety and venue requirements necessary for Print-Station's normal operation.

5. The Organiser acknowledges that stand location, visitor flow, visibility, accessibility, internet, electricity and available floor space in 
particular directly affect Print-Station's sales opportunities and turnover.
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Article 15 - Stand location and commercial equivalence
1. A stand location that materially differs from the location agreed in advance or that reasonably offers substantially less visibility, 
accessibility or relevant visitor traffic is not automatically an equivalent alternative.

2. An alternative stand location constitutes a suitable replacement only if Print-Station agrees or if, by objective standards, the location 
offers at least comparable commercial opportunities and technical facilities.

3. Floor plans, photographs, videos, visitor forecasts, exhibitor lists and venue descriptions supplied by or on behalf of the Organiser 
may be taken into account by Print-Station when deciding to incur costs and participate in the Event.

4. If supplied information materially differs from the actual situation, this does not release the Organiser from the obligation to realise 
the agreed situation as soon as possible.

Article 16 - Organiser defaults, remedy and suspension
1. If an essential facility is absent, insufficiently functional or materially different from what was agreed upon arrival or during the Event, 
Print-Station shall notify the Organiser as soon as reasonably possible.

2. Given the short commercial duration of Events, the Organiser must remedy a remediable default immediately or at least within a 
reasonable period in the circumstances.

3. Print-Station is not obliged to continue its activities if operation is technically impossible, unsafe, irresponsible or commercially not 
reasonably feasible.

4. If a material default is not remedied in time, Print-Station may wholly or partly suspend its activities, refrain from opening the stand, 
close the stand or terminate participation, without prejudice to its other statutory and contractual rights.

5. If Print-Station continues operating wholly or partly despite a default in order to mitigate loss, this does not mean that it accepts the 
default or waives any right.

Article 17 - Loss, investments and lapse of commission in the event of Organiser default
1. Insofar as the Organiser is imputably in breach of agreed essential location conditions, Print-Station may claim compensation for 
resulting loss to the extent recoverable under the agreement and applicable law.

2. Depending on the circumstances, this may include: non-refundable travel and transport costs; transport of stand, machines, stock 
and materials; accommodation costs; personnel and wage costs; rental and logistics costs; set-up and dismantling costs; design, 
marketing, preparation and production costs incurred specifically for the Event; Event-specific permit and insurance costs; reasonable 
additional costs to remedy a default on site; loss in value of stock specially purchased or produced; and demonstrable loss of profit 
insofar as causally connected, foreseeable and legally recoverable.

3. Where reasonably possible, Print-Station shall take measures to mitigate its loss. Costs reasonably incurred to prevent greater loss 
may form part of the loss insofar as applicable law permits.

4. If Print-Station and the Organiser have agreed a commission, percentage of turnover, revenue share or comparable fee on sales, the 
Organiser's entitlement to that fee shall lapse to the extent and for as long as an imputable material default by the Organiser impedes 
Print-Station's operation.

5. If the default means that Print-Station reasonably cannot open, must cease participation entirely or cannot commercially operate the 
Event in the agreed manner, the agreed commission for the relevant Event shall lapse in full, insofar as that consequence is reasonable 
and legally permissible in the circumstances.

6. Any commission already paid or withheld that is not due under this Article must be repaid or set off.

7. The lapse of commission is separate from any claim by Print-Station for reimbursement of investments, costs and other demonstrable 
loss.

Article 18 - Cancellation, relocation and material change of an Event
1. The Organiser shall immediately inform Print-Station of cancellation, change of date, change of location, material shortening, 
restriction of visitor numbers or any other change reasonably affecting Print-Station's commercial participation.

2. A move to another date or location is not automatically an accepted substitute. Print-Station may assess whether participation under 
the changed circumstances remains reasonably possible and commercially responsible.

3. If cancellation or a material change is attributable to the Organiser, Print-Station retains its rights to compensation for non-
refundable costs already incurred and other loss insofar as provided by the agreement and applicable law.

4. If the Organiser is affected by force majeure, the financial settlement shall be assessed in accordance with Article 21 and applicable 
law, with the parties reasonably seeking to mitigate their respective losses.
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Article 19 - Security, damage, theft and access at Events
1. The Organiser shall provide the agreed general security for the Event and venue. If specific overnight security, locked storage or other 
security measures have been promised, these must actually be available.

2. Print-Station remains responsible for normally careful use and securing of its own equipment, payment facilities and stock insofar as 
this is factually possible.

3. If damage, loss or theft results from an imputable failure by the Organiser to provide expressly agreed security measures, Print-
Station retains its statutory and contractual rights to damages.

4. The Organiser shall ensure that Print-Station has access at agreed times for replenishment, repairs, set-up and dismantling.

Article 20 - Technical failures on the part of Print-Station
1. Print-Station shall use reasonable efforts to professionally maintain its equipment and production processes and to arrange 
reasonable backup or repair options appropriate to the Event.

2. Temporary technical failures may occur despite due care. Print-Station shall use reasonable efforts to resolve them as quickly as 
possible.

3. As against business counterparties, Print-Station is not liable for indirect loss caused by a technical failure not attributable to it, 
except in the event of intent or deliberate recklessness by Print-Station's management or insofar as liability cannot legally be excluded.

4. This Article does not restrict mandatory Consumer rights relating to products already purchased.

Article 21 - Force majeure
1. A party is not liable for a failure to perform insofar as performance is prevented by a circumstance that cannot be attributed to it 
under law, the agreement or generally accepted standards.

2. Depending on the circumstances, force majeure on the part of Print-Station may include government measures, border closures, 
serious transport disruption, war, terrorism, natural disasters, fire, epidemics, failure of essential infrastructure, prolonged power or 
network outages beyond its control, strikes involving third parties and unforeseeable serious disruption at crucial suppliers.

3. An Organiser's reliance on force majeure does not release it from obligations that can still reasonably be performed despite the 
relevant circumstance, nor from liability for circumstances that should remain for its account.

4. If force majeure continues for a prolonged period and makes performance permanently impossible or pointless, the parties may 
terminate the relevant agreement for the unperformed part, subject to settlement of performances already made and other 
consequences under applicable law.

Article 22 - Print-Station liability in business agreements
1. This Article applies only to Business Customers and Organisers, insofar as mandatory law does not provide otherwise.

2. Print-Station is not liable for indirect loss, consequential loss, lost savings, loss of data, reputational damage or loss of profit suffered 
by a business counterparty, unless the loss results from intent or deliberate recklessness by Print-Station's management or exclusion is 
not legally permitted.

3. If Print-Station is liable for direct loss, liability is limited to the amount paid by its liability insurer in the relevant case, plus the 
applicable deductible. If no insurance payment is made, liability is limited to the amount paid to Print-Station by the business 
counterparty for the relevant order, subject to a maximum of EUR 10,000, unless application of this limitation would be unacceptable in 
the specific circumstances according to standards of reasonableness and fairness or the law provides otherwise.

4. The above limitations do not apply to death or personal injury insofar as liability for such damage cannot legally be limited, nor to 
intent or deliberate recklessness by Print-Station's management.

Article 23 - Consumer rights and conformity
1. Consumers always retain the mandatory rights arising from applicable Consumer law.

2. No provision of these Terms and Conditions is intended to exclude statutory conformity rights, statutory remedies for defective 
products or other mandatory Consumer protection.

3. Where a provision of these Terms and Conditions conflicts with mandatory Consumer law, the statutory rule applies in relation to the 
Consumer and the provision otherwise remains in force as far as possible.

Article 24 - Privacy and payment data
1. Print-Station processes personal data insofar as necessary for orders, personalisation, payment, customer service, statutory 
administration and other legitimate business purposes in accordance with applicable privacy legislation.
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2. Payment data may be processed by external payment service providers in accordance with their own terms and privacy policies.

3. Personal data required solely for a personalised product shall not be used for other purposes without a valid legal basis.

Article 25 - Photographs, videos, social media and Event recording
1. During Events, Print-Station may take atmosphere photographs and videos of its stand, activities, Merchandise, visitor flows and the 
general Event environment for reporting, portfolio, website, social media and other promotional communications concerning the Print-
Station concept. Visitors and other attendees may incidentally or as part of a general atmosphere image be recognisable.

2. Merely entering the stand or Event does not constitute unrestricted consent to commercial use of a person's likeness. Print-Station 
processes and publishes recognisable images only insofar as there is a valid legal basis under applicable privacy, portrait/image rights 
and other legislation. Where consent is required, Print-Station shall request it.

3. Print-Station exercises additional caution with recognisable images in which children are central or individually depicted. Where 
publication requires consent from a parent, guardian or other legal representative, such consent shall be requested.

4. A person who recognises themselves or their child in material published by Print-Station and objects to it may request that Print-
Station remove the relevant image or make the person sufficiently unrecognisable. Print-Station shall assess such a request as soon as 
reasonably possible and, if the request is justified or Print-Station voluntarily accommodates it, remove, replace or edit the image on 
channels controlled by Print-Station.

5. Print-Station is not liable merely because a person incidentally appears in lawfully created and published atmosphere images. 
However, nothing in these Terms and Conditions excludes liability that cannot be excluded under mandatory privacy, portrait/image 
rights or other applicable law.

6. After Print-Station has lawfully published a photograph or video on a public social-media channel or other public online environment, 
the image may have been shared, stored, quoted or technically cached by third parties. Following a justified removal request, Print-
Station shall remove or modify the image as soon as possible from channels reasonably under its control, but cannot guarantee that 
copies or shared versions already made by independent third parties will automatically disappear.

7. The Organiser is responsible for its own general Event recording, visitor information, house rules and the required consents or other 
legal bases. If the Organiser applies specific photography or filming rules at the Event, it must inform Print-Station of those rules in good 
time before the Event.

Article 26 - Exclusivity and competing sales
1. Exclusivity for a product category, sport, brand or Merchandise applies only if expressly agreed in Writing in advance.

2. If the Organiser promises exclusivity to Print-Station in Writing, it must use reasonable efforts to prevent conflicting commercial sales 
from being admitted.

3. A material breach of agreed exclusivity may, depending on the circumstances, constitute a default to which Articles 16 and 17 apply.

Article 27 - Governing law and disputes
1. Agreements with Business Customers and Organisers are governed by Dutch law insofar as this choice is legally valid.

2. Disputes with Business Customers and Organisers shall, insofar as a choice of forum may validly be made, be submitted to the 
competent court in the judicial district in which Print-Station is established, unless Print-Station elects to bring proceedings before the 
court competent under the ordinary statutory rules.

3. In relation to Consumers, a choice of Dutch law may not result in the Consumer losing the protection of mandatory provisions that 
would apply in the absence of that choice under applicable international rules.

4. Mandatory rules on international jurisdiction and Consumer protection always remain applicable.

Article 28 - Language and international versions
1. The Dutch text is the master version of these Terms and Conditions.

2. Print-Station may make translations available in, among other languages, English, German, Spanish, French, Polish and Romanian.

3. In business agreements, in the event of differences in interpretation, the Dutch version shall prevail insofar as such language 
precedence has been validly agreed.

4. In relation to Consumers, a language-precedence provision shall not be used to circumvent mandatory information duties or 
Consumer protection. If Print-Station specifically targets Consumers in another language, it shall, where necessary, make the Terms and 
Conditions and mandatory information available in a language that is understandable to them.
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Article 29 - Amendments to these Terms and Conditions
1. Print-Station may amend these General Terms and Conditions for future agreements.

2. An agreement already concluded shall in principle remain governed by the version supplied when it was concluded, unless the parties 
validly agree an amendment or the law permits an amendment.

3. The version date shall be stated on the document so that it can be established which version was supplied.

Article 30 - Final provisions and use at Events
1. Print-Station should preferably state on every Event quotation, order confirmation or relevant agreement that these Print-Station 
General Terms and Conditions 2026 apply and shall make the Terms and Conditions available before the agreement is concluded.

2. For essential Event conditions, it is recommended that these are also briefly and specifically repeated in the quotation, briefing or 
order confirmation, including at least stand area, location, Ethernet/LAN, electricity, weather cover, security, access and any 
commission.

3. An Organiser that, after receiving the Terms and Conditions, confirms the order or definitively accepts Print-Station's participation 
shall be deemed to have accepted their applicability insofar as the statutory requirements for applicability have been met.

4. Where possible, Print-Station shall retain quotations, emails, WhatsApp messages, floor plans and other confirmations of essential 
commitments as part of the order file.

End of Print-Station General Terms and Conditions 2026 - English translation of the Dutch master version

Recommended before publication: insert the full legal trading name, registered office, Chamber of Commerce number, VAT number, 
email address and any insurance details of the contracting entity and have Articles 6, 14 through 18, 22, 27 and 28 in particular legally 
reviewed for the intended international use.
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